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W h a t  i s  E d g e  I l l u s i o n s ?
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History



History





What we will do for you.

Edge has a suite of services in the Marketing and Creative Department. 
The Listed below are ones we have assessed to provide key Value to you 
as a client and as a partner. See categories as follows:

Social Media Management and Marketing

Digital Marketing

Content Marketing and Creation

Business Development and Design

Brand Design and Strategy

PR Strategy and Mgmt

Influencer Marketing

Augmented Reality

Photography and Videography

+++ More
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Blue Ocean Strategy
The goal of a Blue Ocean Strategy is for organizations to find and 

develop “blue oceans” (uncontested, growing markets) and avoid 
“red oceans” (overdeveloped, saturated markets). A company 
will have more success, fewer risks, and increased profits in a 

blue ocean market.

It’s more than theoretical. 

Some strategic planning models are based on theories that 
don’t quite pan out during go-to-market executions. In 
contrast, Blue Ocean Strategy originated from a study that 
took place over 10 years and analyzed company successes 
and failures in more than 30 industries. It’s based on 
proven data rather than unproven ideas.



Blue Oceans

The competition is irrelevant. Taking a Blue Ocean approach means your goal 

isn’t to outperform the competition or be the best in the industry. Instead, your 

aim is to redraw industry boundaries and operate within that new space, 

making the competition immaterial.



3 Examples
Cirque du Soleil: This Canadian entertainment company began 

in the 1980s as a bunch of “crazy people” with a vision of what 

the modern circus could be. Traditional circus performances 

were lighthearted affairs targeted toward children, whereas 

Cirque offered a more sophisticated experience 

learn help

Continued…

with some of the world’s best performers. In fact, many of Cirque’s shows included astonishing acts that couldn’t be seen 
anywhere else. While kids are still part of the target audience, the much higher ticket price guaranteed the primary 
customers would be adults. Cirque du Soleil did not attempt to be another circus with clowns and performing animals—its 
Blue Ocean Strategy completely reinvented the market.



3 Examples
Backroads: This company turned travel into something more 

challenging and engaging than the typical relaxing itinerary of 

an all-inclusive cruise or beach vacation. Backroads expanded 

the industry to offer something novel: luxury active travel. 

learn help

Continued…

These meticulously designed, fitness-based trips include guides who take guests hiking, biking, camping, and more. 
Backroads’ Blue Ocean Strategy appealed to a much different audience than vacationers looking to relax, and has 
played a major role in expanding the industry to include travelers who want to feel fulfilled and accomplished at 
the conclusion of a trip.



Why is this Important?























































I F  AR I S  

T R U L Y  T H E  
F U T U R E  O F  
M O B I L E . . .

T H E N  WEBAR
C O U L D  B E  T H E  K E Y  
T O  U N L O C K I N G  I T S  
P O T E N T I A L .



ZAPPAR WEBAR
BENEFITS

Why is it so cool?

1 . No App download! App-less

2. Zappar WebAR is the same Zappar app 
technology but running in the web browser rather 
than a separate app you install on your phone. 
Users can scan and enjoy Zappar content in the 
browser without having to download any apps.

3. Most features of our platform are supported in the 
web, and where there are gaps in functionality (which 
may be due to browser constraints) we’ve 
implemented graceful fallbacks to improve the user 
experience.

4. Users don’t need any special web browsers; the 
version of Safari or Chrome that came with their 
device should work.

5. Efficient and fast



AR PRODUCT PLACEMENT1
3 .
U s e r  c a n  
d e c o r a t e  
b o t t l e  a n d  
c u s t o m i s e  
w i t h  t h e i r  
o w n  n a m e .

2.  
S t r a w b e r r y  
L i p s  B o t t l e  
W r a p p e r  
a n i m a t i o n  
b e g i n s  t o  
p l a y

1 .
U s e r  s c a n s  Q R  
c o d e  o r  o n  t h e  
b o t t l e  w i t h  M o b i l e  
P h o n e  C a m e r a  o r  
Q R  S c a n n e r .

• D i g i t a l i s a t i o n  o f  
p r o d u c t  
p a c k a g i n g

4 .
U s e r  c a n  i n t e r a c t  
w i t h  b o t t l e  b y  
c l i c k i n g  l i n k s :

• C o c k t a i l  R e c i p e s
• Ta k e  a  S e l f i e  



AR IN-STORE IN-STORE ON-SHELF DISPLAY PLACEMENT2

1 .
U s e r  s c a n s  Q R  c o d e  i n - s t o r e  o n  a l l  P O S :
“ S c a n  m e  w i t h  y o u r  c a m e r a  a n d  e x p e r i e n c e  t h e  m a g i c ! ”
• A l l o w s  d i g i t a l i s a t i o n  o f  p o i n t - o f - s a l e



AR DIGITAL PLACEMENTS 3

1.  
U s e r  b r o w s e s  
N e w s 2 4  o r  
s o c i a l  
c h a n n e l s

3.  
U s e r  c l i c k s  t h e  
l i n k  a n d  a  
d i g i t a l  
e x p e r i e n c e  
b e g i n s  t o  
u n f o l d  

2.  
A n  a d v e r t i s i n g  
b a n n e r  f o r  
S t r a w b e r r y  
L i p s  p o p s  u p

4.  
U s e r  c a n  
e n g a g e  a n d  
d o w n l o a d  
c o c k t a i l  
r e c i p e s

5 .
U s e r  E n t e r ’ s  
C o m p e t i t i o n  
t o  S t a n d s  a  
c h a n c e  t o  
W I N !
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ESPECIALLY FOR YOU

Download Zappar and test this out ☺.





Why us?

The Strategy for penetration comes through the fact that we have a wide 
variety of Value Propositions which are either UNIQUE to us in and of itself, OR 

unique in the execution of said service.

Example being Social Media Management and Marketing. Many 
boutique agencies offer this service, it’s actually very saturated 
even having players existing as individuals. Our Strategy comes 

as an amalgamation of the strategies from Gary Vaynerchuk, 
Dan Lok, Michael Janda and Chris Do ( The latter two being 

individuals who specify in the Creative Industries ). We 
guarantee results from the proven methods of these individuals 

and their schools of thinking…



Why us?

….While Augmented Reality is an unmined service in the 

industry with many Stakeholders being interested but did 

not find it feasible due to the limitations presented to them 

previously. These limitations were that one usually had to 

download and extra app to engage with AR features, this 

provided a barrier of entry and a contribution to negative 

user experience. This was solved by using the Native Phone 

Camera and Native Browser to allow for persons to engage. 

The secondary issue is lack of access to Data, this is solved 

by the previous solution by allowing persons to engage 

when they are able to be connected to Data.



Our Aim.

After developing a relationship with any client through 

one of our value propositions the aim is to give Quality 

Customer Care, Quality Value propositions and to 

develop relationships with not only the point of contact 

but other individuals in their organization to develop 

Trust and Interest in integrating with us Further

towards deeper provision of Value to the Company and 

Brand










